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The Learning Collective

Success Beyond the Classroom

The Learning Collective is a learning center that 
provides customized tools and tutoring for 
children in elementary, middle and high school. 
The aim of our learning centers is two-fold. First, 
we want to bridge the gap between formal 
education and your child. Many children are left 
behind simply because they do not learn the 
same as their peers, so they end up struggling 
and eventually become frustrated. But that’s 
where we can step in, and with you, determine 
what learning style works best with your child. 
Second, we want to expand your child’s hori-
zons. Public schools have limited budgets, but 
there’s a whole world out there for them to learn 
about. We’re con�dent your child will develop 
an appetite for learning, and when that hap-
pens, we have a host of enrichment programs to 
take them further. The skills and con�dence 
they will develop at The Learning Collective will 
carry them through college and into the future. 

If you can develop a love of learning, success will 
follow you throughout life, and one of the best 
ways to learn is by sharing experiences and 
knowledge with those around you. The Learning 
Center will not only help you develop as a 
student of the world, but we will introduce you 
to a supportive and enthusiastic community of 
like-minded people that will be with you well 
innto your future.

While our logo represents the modern and 
forward thinking approach of our learning 
center, it is the symbol that we will rely on to 
convey the message of community. Inspired by 
the mental image of a community of hands 
coming together to create a joined circle, the 
symbol brings together multiple pieces to create 
a whole, dynamic image, much like The Learning 
Collective aims to bring together students, 
parents, teachers and volunteers to create a 
dymanic community excited and focused on 
elevating life’s experiences through education. 
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HOME

ABOUT US

HOW IT WORKS

PROGRAMS

GET STARTED

Provide the user with immediate infor-
mation about who The Learning Collec-
tive is, highlighting details about infor-
mation found within the site and provid-
ing links for the user to click-through.

Describe the mission, motivation and 
goals of The Learning Collective, allowing 
the user to feel more familiar with the
organization by understanding why we 
believe our process will be of the most 
bene�t to them and their children.

Di�erent children have di�erent needs, 
and The Learning Collective covers them 
all. Here parents can learn what subjects 
are
available, from remedial, advanced and 
enrichment programs, like foreign 
languages.

The Learning Collective understands that 
parents have busy schedules, so we o�er 
a number of ways to get started with our
programs. Parents will be able to choose 
from a contact form, a phone call, a 
printable form. 

In addition they can �nd the date for the 
next open house, or schedule a visit.

The Learning Collective o�ers a number 
of tools that can be customized to your 
child’s needs, including tutoring sessions
available at school, private in-home 
sessions, or group work at the learning 
center. Information about the di�erent 
structures will be provided, as well 
example schedules.
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USER PERSONNA

NAME:  Melissa Marks

AGE:  37

LOCATION:  Arlington, VA

OCCUPATION:  Accountant

Melissa is a very busy, but happy, mother of two. She and her husband 
both work full-time, and while it’s a challenge to keep up some days, 
they would not trade it for the world. As their children have grown and 
started going to
school, however, she has noticed that her younger son has been strug-
gling in school. During a recent parent-teacher conference, his teacher 
said he is irritable and uninterested in learning. Upset by this, Melissa 
was sharing the outcome
of the conference with a co-worker. Her co-worker told her to not be 
alarmed, that a lot of kids struggle with traditional learning systems. In 
fact, both of her co-worker’s children had similar challenges when they 
were her son’s age.

When she asked her co-worker for any advice, he immediately told her 
about Make the Grade, a learning and tutoring center with locations in 
Maryland and Northern Virginia. He said it was a bit of �ght to get the 
kids to go at �rst, once
they did, they started to see drastic improvements in not only their 
grades, but their attitudes as well.

After visiting Make the Grade’s website, Melissa called her husband at 
work and told him what she had discussed with her co-worker. She 
asked him to visit the website and let her know what he thought. 
Within the hour, her husband called her back and said he thought this 
was an option worth exploring. Melissa then returned to the site, and 
scheduled a visit online with the school for later in the week.

Parents of school-aged children in the Washington, D.C. metropolitan area, as well as educators and 
mentors.
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DESIGN SUMMARY:

PERCEPTION/TONE

Enthusiastic/Communal/Welcoming

The Learning Collective wants children to be 
excited about learning, and we want parents 
to feel con�dent that their children will feel 
that way after attending our programs. 
Imagery of enthusiastic and engaged 
children during tutoring or group study 
lessons will be prominent throughout the 
site. Energetic colors will be lend to the idea 
that learning is exciting. 

While the intended audience is the parent, it 
is also understood that in today’s world, a 
large number of the attendees at The Learn-
ing Collective will be rather internet savy-
perhaps more than their parents-and will no 
doubt visit the website. As such, the look 
and feel of the site will be updated & 
modern, with bouts of playfulness. 

WEBSITEDESIGN SUMMARY:

The promotional piece will aim to create an 
invitation to both parents and students to come 
discover the community within The Learning 
Collective. TLC prides itself on the relationships 
it develops and nurtures with both the students 
and parents that attend, we understand that it is 
this sense of community and longevity that sets 
us apart from other tutoring services or even 
other learning centers. 

To convey this message, the promotional piece 
will maintain the same clean, professional feel 
that the website will exhibit, with energizing 
and playful colors that demonstrate that even 
serious studying can be fun and enjoyable. 
Using stop animation, the piece will feature The 
Learning Collective’s mark. The brightly colored 
pieces will slowly move into and around one 
another at �rst, then quickly come together to 
complete the symbol. This action is represena-
tive of how The Learning Collective views its 
community building and strengthing process. In 
stark contrast to its competitors, TLC will not 
focus on the frustrations of learning, but rather 
the enjoyment. 

PROMOTIONAL PIECE
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The Learning Collective is a unique learning 
center in the Washington, D.C. metro area. 
Unlike most tutoring and learning centers, 
TLC uses a community of students, teachers 
& parents to create a nuturing atmosphere 
that will foster your child’s enthusiasm for 
education. 

First impressions are important, and in 
order to demonstrate the unique qualities 
of The Learning Collective, it was imperative 
to create a solid identity. In order to engage 
both parents and children, the logo needed 
to be clean and modern. TLC’s community is 
enthusiastic about learning, and to share 
that enthusiasm, a range of bright colors 
were choses to be incorporated into the 
logo and the mark. The colors are inter-
changable, and allow for a number of 
variations and implementations for all 
branding products from print to web to 
t-shirts and book bags. 
 

One of the most important aspects of The 
Learning Collective that needed to be repre-
sented in the branding was the idea of com-
munity. To do this, the mark took inspiration 
from the basic patterns found within in quilt 
making, as it represents the idea of creating a 
whole from a number of smaller pieces. In 
addition, the image of a circle of hands, all 
joined in together to work towards a common 
goal became interpreted through a pinwheel 
pattern. The pattern then had the colors 
applied to it in an alternating way, bringing 
the whole element together and making it 
work with the logo.  
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thelearningcollective

thelearningcollective

thelearning
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thelearningcollective

thelearningcollective

the collective

the collective

learningcollective

learningcollective
learningcollective
learningcollective

learningcollective

learningcollective

learningcollective
learningcollective
learningcollective

learningcollective
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HOME
0.0

HOW IT
WORKS

2.0

FAQ
2.1

SUCCESS
STORIES

3.1

PROGRAMS
3.0

GET
STARTED

4.0

FORM
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980px

thelearningcollective HOME HOW IT WORKS PROGRAMS GET STARTED

IMG
Monica’s Story Want to Volunteer?
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980px

thelearningcollective HOME HOW IT WORKS PROGRAMS GET STARTED

IMG

View a Sample Schedule

Volunteers
Make the Difference

1

2

3
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980px

thelearningcollective HOME HOW IT WORKS PROGRAMS GET STARTED

BASIC ADVANCED ENRICHMENT

IMG
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980px

thelearningcollective HOME HOW IT WORKS PROGRAMS GET STARTED

IMG

Give Us a Call!

Download a Brochure!

Visit Our Next Open House!

Interested? Let’s Get Started!

submit



W
IR

E
 F

R
A

M
E

S

22

th
el

ea
rn

in
gc

o
lle

ct
iv

e
su

cc
es

s 
b

ey
on

d
 th

e 
cl

as
sr

oo
m MEDIA QUERIES: HOME 

thelearningcollective HOME HOW IT WORKS PROGRAMS GET STARTED

IMG
Monica’s Story Want to Volunteer?

thelearningcollective
thelearningcollective

HOME HOW IT WORKS

HOW IT WORKS

PROGRAMS

PROGRAMS

GET STARTED

GET STARTED

Monica’s Story

Want to Volunteer?

IMG

HOME
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COLORS

FONTS

TECHNOLOGY

WEB FONTS via TypeKit

Proxima Nova
http://typekit.com/fonts/proxima-nova

Kulturista Web
http://typekit.com/fonts/kulturista-web

Blue
Hex #00A0BE
RGB: 0 160 190

Green
Hex #81BC49
RGB: 129 188 73

Red
Hex #C9203A
RGB: 201 32 58

Orange
Hex #F04F3B
RGB: 240 79 59

Yellow
Hex #F3D241
RGB: 243 210 65

Avenir 35 Light
Avenir 95 Black

Rockwell Regular

jQuery Lava Lamp Menu
http://www.gmarwaha.com/blog/2007/08/23/lavalamp-for-jquery-lovers/
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Futcher, Christopher. Children. c. 2010.
 iStockphoto.com. 05 May 2011  
 <http://www.istockphoto.com/stock-photo-13034189-children.php>

Locke, Sean. Student Ready for School. c. 2009.
 iStockphoto.com. 05 May 2011 
 <http://www.istockphoto.com/stock-photo-10592785-student-ready-for-school.php>

Hogan, Dale. Ready for School. c. 2005.
 iStockphoto.com. 05 May 2011 
 <http://www.istockphoto.com/stock-photo-544850-ready-for-school.php>

Yilmaz, Yucel. Student Girl. c. 2008.
 iStockphoto.com. 05 May 2011  
 <http://www.istockphoto.com/stock-photo-6873002-student-girl.php>

Mo�tt, Katherine. Elementary School Boy. c. 2008.
 iStockphoto.com. 05 May 2011  
 <http://www.istockphoto.com/stock-photo-6375037-elementary-school-boy.php>

Taylor, Brandy. Little girl reading a book. c. 2010.
 iStockphoto.com. 30 May 2011  
 <http://www.istockphoto.com/stock-photo-13064818-little-girl-reading-a-book.php>

Bryson, Jani. Diverse Children are All In. c. 2008.
 iStockphoto.com. 30 May 2011  
 <http://www.istockphoto.com/stock-photo-5566645-diverse-children-are-all-in.php>

Images for Website
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Homand, Max. Child bored with her lesson. c. 2008.
 iStockphoto.com. 17 May 2011  
 <http://www.istockphoto.com/stock-photo-7354585-child-bored-with-her-lesson.php>

La�or, Daniel. Cute small girl at elementary school. c. 2009.
 iStockphoto.com. 17 May 2011 
 <http://www.istockphoto.com/stock-photo-11537098-cute-small-girl-at-elementary-school.php>

omgimages. Primary School Pupil and Teacher Working in Classroom. c. 2010.
 iStockphoto.com. 17 May 2011 
 <http://www.istockphoto.com/stock-photo-14442615-primary-school-pupil-and-teacher-working-in-classroom.php>

Futcher, Christopher. Eighth Grade. c. 2010.
 iStockphoto.com. 17 May 2011  
 <http://www.istockphoto.com/stock-photo-14925933-eighth-grade.php>

Futcher, Christopher. Elementary Students. c. 2010.
 iStockphoto.com. 17 May 2011  
 <http://www.istockphoto.com/stock-photo-14565266-elementary-students.php>

Images for Promotional Piece
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